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YOUR CREDIT AT YOUR FINGERTIPS

The economic strain that South African consumers have been feeling in the past has put many in financial
trouble or have not been able to satisfy their obligations on accumulated debt resulting in the consumer
being “blacklisted”, This hinders them from accessing credit from banks or other financial groups. The
problem of consumers inability to access Credit is further compounded by their lack of understanding of
Credit Matters and their unawareness of what information is on their Credit Profiles. The National Credit
Act of 2005, gives the Consumers the right to access, one “Free Credit Report” a year, so that consumers
can become knowledgeable of their Credit Information and to exercise their right to challenge the
information. Consumers access to their Free Credit Report has just become much easier.

Says XDS Managing Director Vivian Pather: “Credit4life, an initiative between XDS, Blue Label Telecoms
and Integrat, allows consumers to easily access their free credit reports via their cellphones and with that
get a better understanding of their heir credit scores, assisting consumers to become not only credit
active again but also build a better score.” Members of credit4life will, as they improve their scores, be
invited receive invites for accounts, contracts or credit from credi4tllife partners plus score many benefits
and rewards. This initiative was started by Xpert Decision System (XDS) who is the only 100% black
owned registered credit bureau with full accreditation from the NCR, CPA, and CBA. XDS has significant
experience in emerging markets, has Credit Bureau operations in Ghana and Nigeria plus has been

actively involved in Credit Bureau projects in Africa, the United Arab Emirates, Australia and Namibia.

Credit4dlife will empower consumers and enable them to take charge of their credit information, become
more credit conscious and with that a more responsible borrower of credit. XDS has found The Credit
Bureau Monitor (published by the National Credit Regulator) shows that for the period January 2009 to
September 2009, only 124 287 consumers accessed their Free Credit Report. This represents less than
1% of the Credit Active Consumers.

“We opted to use mobile as our main delivery mechanism because of i
interactive nature,” adds Pather. “Creditdlife will though use a multi chan
credit reports, education and awareness of credit matters allowing cc

responsible manner and credit grantors to market to credit healthy consumel

Consumers can either go to www.credit4life.co.za, credit4life.mobi from tr
free to 37996,
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About Blue Label Telecoms Limited

Blue Label Telecoms is a leading global distributor of pay-as-you-go secure electronic tokens. Its
principle prepaid products offerings currently include airtime, electricity and bus ticketing. Other solutions
include location-based services, cell phone content and mobile applications.

The group’s strategy is to extend its global footprint of touch points, both organically and acquisitively,
and to fulfill the significant demand for the delivery of multiple prepaid products and services through a
single distribution base via various delivery mechanisms.

In the half year ended 30 November 2009, Blue Label Telecom Group’s revenue was R8, 4 billion. Blue
Label Telecoms Limited listed on the Johannesburg Stock Exchange in 2007.

For more information, visit www.bluelabeltelecoms.co.za

Media contact: Ashleigh Fenwick (ashleighf@blts.co.za) or 083 309 7935
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